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INTRODUCTION RESULTS CONCLUSIONS
*Autistic individuals experience challenges in their social interactions. Longer gaze-to-face duration correlates with increased * An increase in gaze-to-face duration is significantly correlated
® . . . . . 1 . ° ° ° ° . . . . . . .
One factor that may underlie these challenges is social motivation®, which may motivation to learn more about partner over trivia. with an increase in social motivation, measured by having an

also be related to variations in gaze-to-face behaviors, such as eye contact.

. . . . . . . increased interest in learning about their partner over learnin
*Perspectives on this relation consist of mixed views, as research evidence for the & P g

relation between social motivation and gaze-to-face behaviors is mixed?. trivia facts.
Objective: Test for correlation between gaze-to-face duration and social % smm ow soem * This research provides novel insight, as previous research studies
motivation in N-AUT (Non-autistic)-N-AUT, AUT (Autistic)-N-AUT and AUT-AUT 0.9- ©* ¢ - — have not looked at social motivation related to gaze-to-face

behavior in a real-world setting3.

DISCUSSION

dyads.

Hypothesis: There will be a significant positive correlation between gaze-to-face
duration and levels of social motivation.

Partner vs Trivia

METHODS

Limitations
* Only looked at the vacation task part of the partner visit.

 The interaction was not entirely natural, participants given

Partner Visit
e Participants paired into N-AUT-N-AUT, AUT-N-AUT,
and AUT-AUT dyads.

froup PR ] AT » Participants are 11-15 years old. | | structured prompts, which may have influenced behavior.
* Dyads are same gender and within 1 year of age of 100 200 * Not able to measure mutual eye contact using eye-tracking
sample Size | n=37 s e each other. Gaze-to-Face Duration
(individuals) software.
Gender  16males = 22males | 6males Structure: | o | Gaze-to-Face Duration & Partner over Trivia: r(65) = 0.28, p = 0.02
23 females 2 females e 20-minute semi-structured social interaction ) )
includes 8-minute vacation planning task. *Results are consistent when controlling for group (AUT, N-AUT) Future Directions:

* Look at other parts of the partner visit (video-watching, getting to
know each other tasks) to assess if gaze-to-face behavior still

* Individual activities:
- Surveys and social motivation task

No significant correlation in participants’ choice to learn about other kids correlates with preferences in the social motivation task.

over trivia and their partner over other kids with gaze-to-face duration. e Utilize different ways to measure social motivation, such as the
post-interaction survey, which asks about the quality of their

interaction and how much they enjoyed it.
* Analyze set of choices from the social motivation task with
differing levels of monetary values as opposed to even values.
* Assess how social motivation task proportion and gaze-to-face
duration vary across different dyad types or between different
gendered dyads.

Gaze-to-Face Duration

Eye-Tracking

* Participants wear eye-tracking glasses that
assess gaze-to-face behavior.

e Use Pupil Cloud an online eye-tracking
platform to quantify fixations to face.
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Social Motivation Gaze-to-Face Duration Gaze-to-Face Duration

Social Motivation Task
* Prior to task, participants completed surveys

Make a Choice:
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Kids vs Trivia,” and “Partner vs Other Kids.”
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