








































































































































































































has been carefully established and is growing steadily, suggests that it may
be stable and sustaining.

Contributing to the stability is the number of merchants who are also
Hampden residents (47 percent) or live in an adjacent city neighborhood.
These resident merchants are double stakeholders with a vested interest in
the success of the economic development of Hampden. Dual commitment
and investment is realized particularly by those businesspeople for whom the
place of business is also the residence. All of the business people reported
that their business had increased and all were optimistic about continued
expansion and development of their businesses.

In response to questions regarding the advantages of a Hampden
business location, the merchants emphasized the historic atmosphere, the
"country / industrial" feeling within the heart of the city, convenient central
location, demographics, affordability, and safety. Parking led the brief list of
disadvantages, with a few mentioning that it was often difficult to find their
business because of the configuration of winding streets or confusing access
to an industrial site.

When asked whether in their opinion, there had been a perceptible
growth in the arts community within Hampden, all of the merchants agreed
that there had been growth, but their responses varied when asked to assign
the growth within a specific time-frame. Those who have been in the area for
10 or more years cited perceptible growth within the past 10 to15 years while
those who have been established in Hampden for less than a year to 5
years, believed the growth had occurred within the past 2 to 5 years.

Several merchants believed that artists were drawn to Hampden because

of the cheap rent and large spaces available in the former industrial
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buildings. Others said that the gentrification of 36th Street and the arrival of
the Maryland Institute's Jewelry Center at the Meadow Mill complex, attracted

more artists and arts organizations and that the scene has become more

sophisticated and "arty."
The majority of the business owners (94 percent) canvassed believed that

their businesses were linked to arts production either as suppliers of material
goods or services. 53 percent of the businesses employed artists and several
of the entrepeneuers consider themselves artists and were unanimous in the
opinion that the arts have had a positive impact on the Hampden community.
When asked which aspect of the community was impacted, atmosphere and
attractiveness (28 percent) was followed by economy (24 percent),

community identity (22 percent), and social activities (19 percent).
All of the respondents want to stay in the Hampden community and from

the business perspective see parking and cleanliness as the primary issues
to be addressed. When invited to make "other comments," the responses
split between optimistic goals for business and community development and
a wish list for preservation of the historic built and natural environment.
Several business people (particularly those who've been in Hampden for
more than 10 years), expressedconcern for historic preservation, prevention

of careless development, and protection of the Jones Falls Valley Watershed.

Summary

Although neither resident or business survey established conclusively
that the influx of artists was the catalyst for the economic revitalization of

Hampden, the responses to each strongly indicate a correlation.
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traditional neighbor-hood serving businesses. Different sets of questions
would target and reflect the varying perspectives of these stakeholders. A
body of revised questions and longer time-frame, would have enhanced the
evaluation of the relationship between artists and the revitalization.

Further, the limitations of qualitative interviews cannot be ignored.
because only qualitative methods of data collection were employed, there
was no opportunity to quantify and check the consistency of the information
conveyed by key informants. In addition, interviewer bias regarding the

subject was not considered prior to beginning the interview process.

Economies of Agglomeration
The proposition that the arts production industry generates an

agglomeration economy is of significant interest. Given adequate time and
access to business records, such an economy could be detected, tracked,

and clarified. This would be significant in terms of the varied interweaving of

economic impact generated by artists and other arts producers.

Property Sales and Assessments
Further evaluation of the commercial and housing sales and assessments

would be recommended to provide quantitative measures of the economic
revitalization. One key informants revealed that her combination commercial
and residential property had increased in assessed valuation between 1989
and 1998 from $103,000 to $320,000. It would be helpful to develop a
composite index of other properties with similar changes in valuation and

then determine the overall impact of increased property taxes.
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Social Factors
Further investigations into the social dimensions within the Hampden

community are strongly encouraged. The history of the isolated working class

community in Hampden is poignant as the original residents confront the
future being cultivated by the non-working class, educated entrepeneurs.
Revitalization is a social and an economic process.

Other issues deserving further study is the predominance of women
leading the revitalization initiatives; the vulnerability of Hampden senior
citizens when faced with increasing property taxes; and the demographics of

the majority of the new merchants on The Avenue---educated, childless, the

majority aged 40 to 60 (based on observation).

Summary

Although neither resident or business survey established conclusively
that the influx of artists was the catalyst for the economic revitalization of
Hampden, the responses to each strongly indicate a correlation.

Despite limitations, this study addressed issues concerning the utilization of

an arts strategy in economic development which should be beneficial to

anyone engaged with issues of community development.
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CONCLUSION AND RECOMM ENDATIONS

In concluding this research on the arts link to the Hampden revitalization,
it is clear that Hampden's status as intact community is essential to its current
succcess. lts physical configuration and long history of Socio-economic
isolation reinforces the quality that is at the heart of this economic
renaissance.

A convergence of social, political, and economic situations seems to be in
effect, as in SoHo during the 1970s. Unlike SoHo, Hampden's revitalization
has not been manipulated by government or developers from behind the
scenes. The revitalization appears to have been legitimately achieved by
Hampden merchants and residents---artist and non-artist.

The intent of the hypothesis was to prove or draw reasonable links
between artists and the community revitalization. It is difficult to extract artists
from the community. Artists are not simply "artists." They are also neighbors,
homeowners, and business people. Although this research cannot
conclusively prove that the arts were the catalyst for the economic
rejuvenation of Hampden, there are strong indications that without the artists,
the current momentum would not have been achieved. Artists and
community are interlocked.

As in SoHo, artists were drawn to Hampden for cheap studio space, the
convenience of Hampden's central location, and safety. Hampden refiects
the Soho and Winston-Salem models of art-linked economic development.

Hampden demonstrates a balance of both tendencies. The corporate

gentrifiers are developing the mill centers and other industrial sites while
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artists, artisans, and entrepeneuers are creating an integrated community
oriented development on 36th Street. What does this mean 7
Should there be only one approach in effect ? Is this Synergy sustainable?

Is Hampden cultivating a combination model for arts and economic

development ?

Policy Recommendations

The implication is that one model cannot fit all communities. Although ajj
of the case studies were influenced by the SoHo model, Philadelphia and
Winston-Salem adapted and customized the SoHo concept to the
community. Hampden did not intentionally seek artists to jump-start the
economy, but the strategy evolved and has become a component of
Hampden's successful grassroots approach to revitalization.

Hampden's strength appears to be in the diversity of its people and
businesses. The revitalization has been accomplished through an
incremental, wholistic approach. Recommendations would include
preservation, protection, and incentives to safeguard the diverse socio-
economic mix that is integral to the revitalization. Establishing rent controls,
sales tax exemptions, and art production subsidies could protect and

maintain the presence of all levels of artists in the community, as well as

seniors and other original low-income residents.
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Appendix A

1997 Economic Census o
North American Industrial Classification S stem Industr Groups
21. Mining

22, Utilities

28. Construction

31-33. Manufacturing

42. Wholesale trade

44-45. Retail trade )
48-49 Transportation & warehousing
51. Information

52. Finance & insurance _

53. Real estate, rentals & leasing

54. Professional, scientific, & technical services o ‘
56. Administrative, & support & waste mgmt. & remediation services

61. Educational services
62. Health care & social assistance

71. Arts, entertainment, & recreation

72. Accomodation & foodservices
81. Other services (except public admin.)

* Census for government and agricultural industries are compiled Separately

NAICS Index: The Genealogy of Industry Sector 71
71 Arts. entertainment, and recreation

Performing arts, spectator sports, & related industries

11 .
2 rforming arts companies
711 ; 11 1 ',l:'.r?eater companies & dinner theaters

7111101 Opera companies
7111102 Theater companies
71111083 Dinner theaters

71112 Dance companigsa i
i roups _ _
;” 11 201 gﬂyﬁgﬁégy och,:hestras & chamber music organizations

: e
ther music groups & artis _
A 8ther performing arts companies

71119
i S . ,
;-} ; -: 88; gigceﬁsgerforming arts companies (except circuses)

r sports .
;11 11 § ggﬁf)atteors oe performing arts, sports, & similar events
71131 Promoters of performing arts, sports, & similar events (W/ facility)
71132 Promoters of performing arts, Sports, & similar events (wio faciity)
7114 Agents/managers for artists, athietes, & other public figyre

Independent artists, writers, & performers

—_—

7115
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Appendix B SAMPLE RESIDENT-ARTIST SURVEY
RESIDENT / ARTIST SURVEY OF HAMPDE_N / WOODBERRY
University of Maryland, College Park, Urban Studies & Planning Program

Respondent: —————————
Address: _
Tel / Fax/Email: e

DEMOGRAPHIC PROFILE:
1. Gender: [] Female [] Male
[] 25-34[] 35-44[] 45-54 [] 55-64 [] 60+

2. Age: [] 18-24
3. Education: [] K-8 [] 9-12 [] H.S. [] College
[1Assoc. [] BA [] Graduate/prﬁfestmnal

o

Do you consider yourself an artist? [] Yes
Are you an exhibiting artist ? [] Yes [] No
If so, what medium do you work in ?

RESIDENCE:

1. Where do you live? .
[ Hampden [] Woodberry [] Other: Zipcode:
2. [] Own [] Rent PlantoBuy?[] Yes [] No _
3. Maintain a studio? [] No [] Yes [] Separate[] At Residence
4. Years in current residence:
[] O-1 [] 1-5 [] 5-10 [] 10-25 [] 25+
5. Total years in community:
[] O-1 [1 1-5 [] 5-10 [T 10-25 [T 25+
6.a. How did you select this community ? ' _
[] Family [] Friends [] Cheap Hous_mg [1 Cheap Studio
[] Job [] Safety [] Public Transit [1 Schools

[] Amenities/Services:

6.b. Why do you choose to stay ? ' _
7. Has living here contributed to your professional development as an artist?

[] No [] Yes If so, how?

ECONOMIC:
1. Employer:
2. Job Description: ,
3. Self-employed? [] No [1 Yes [] Part-ime
4. Do you earn at least 25-50% of your annual income from any of the
following:

[] Visual Arts [] Theatre [] Dance [ ] Music

[] Fabrication []Gallery

[] Graphic Design [] Industrial Design bi
[] Arts Admin. [] Curating [1 Writing about art
[] Filmmaking [] Frame Shop

[] Teaching art? If so, where? : : _
[] Film [] Video [] Imaging digital

Tech. processing: [] Photo :
Gowt.(art /culture): [] Neighborhood [] City [] County
[] State [] Regional [] Federal
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RESIDENT / ARTIST SURVEY OF HAMPDEN / WOODBERRY Page 2

5. a. Estimate what you spend annually on your artmaking, incld. studio
rent & vehicle expense. (% of your annual income)

b. Estimate the % of your "art" expenses that are spent locally (Balto.).

c. Estimate the % of your "art" expenses that are spent outside Balto.
metro area.

6. Have you developed income resources that are outgrowths of your
art-making ?  [] Yes [] No
s it important for you to work in an arts-related / linked occupation ?

[] Yes [1 No
If so, explain:

8. Annual income of respondent (ave. last 3 yrs.):
[] $15-24,999 [] $25-34,999 [] $35-49,999

[] 0-$14,999
[] $50-74,999  [] $75,000 +

9. Do you have health insurance 7 If you do, is it: [ ] Self-paid or
[ ] Employer paid

10. Do you have studio insurance ?[]Yes []INo

OPINION:
As an artist or an arts affiliate, do you feel there are advantages to being
located within this community ? [1 Yes [1 No

If so, please explain:

OTHER COMMENTS:
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Appendix C SAMPLE BUSINESS SURVEY

BUSINESS SURVEY OF HAMPDEN / WOO_DBERRY
niversity of Maryland, College Park, Urban Studies & Plan@g_mgm

rganization:
Address:
Respondent
Phone/Fax/Email:

BUSINESS OPERATIONS _
1. Type of business: [] Independent [ ] Service [] Other:
[ ] Manufacturer [ ] Restaurant
[] Retalil [ ] Wholesale

2. Products / Services provided: -
Duration in business in Hampden/Woodberry community:

[]1-4yrs. []15-9yrs. []10-15yrs. [] Over 15

[ 1 Under 1yr. S. _
i developed while in the community?
e g bu?l]ngséisreased P [] Same Within what time frame?

[] Increased

LABOR _
1. How many people does your business employ ?_ . (#)
a..Full-time Employees: (#) b.Part-time Employees: (#)

i (#) d. Production Employees: ___ (#)

C. Managerial Employees:

2. Where do your employees reside ?
a.[JHW ;rea b. [p] Balto City c.[] Balto County

SITE SELECTION: _
' siness here 7 Please explain.
1. Why did you locate your bu S b

] Location

i g Near labor force
[]] Suntable infrastructure H Near artist studios
[] Trzsrf’s%rgﬁ:ﬁon [] Near arts organizations
[ Market []1 Other

ofian i ny with its present location ? _ .
. T?‘CI/:SHSﬂ[e ]dsl,zr)rlgévrhcaotmpa; ]ySomewhat dissatisfied [] Very dissatisfied

3. Building: []jOwn []Rent

4. Major advantages of loffiggzign "
. Major di S0 -
B g Hodbery rea 7 a.1¥es b [1No

If so, Where? '
How long have you lived there ?

7. What do you see as the future prospects for your business ?
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BUSINESS SURVEY OF HAMPDEN /WOODBERRY Page 2

ART LINKAGE:
1. In your opinion, has there been a perceptible growth in the arts community

ithi -Woodberry area? If so, within which time frame ?
Wm["]n 2-5?& Hampden[] 5-10 yrs [1 10-15yrs [] 15-20 yrs

Please explain:

2. Is your business related to or linked to arts / cultural production ?
[IYes []No

3. What does your business provide / produce ?
[ ] Product (clarify)
[ ] Service (clarify)

4. Are you an artist ? [] Yes [] No

S. Do you employ artists?  [] Yes [] No

6. Do you sell (product / service) to artists / arts organizations? []Yes[]No

X i itive impact on the
7. Do you believe that the arts community has had a posi oo
Ha¥npden-Woodberry area ? [] Yes []Generally[]No[] No opinion

8.a.If yes, on which aspect of the community? .
[1 }économics [ ]pSocial Activities [ ] Atmosphere / attractiveness

[ 1 Community Identity [ ] Safety [ ] Other :

9. Do you want to stay in this community ?

10. How would you like to see it improved ?

OTHER COMMENTS:
—_— U VIMENTS:
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